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FORWARD-LOOKING STATEMENTS

Certain statements contained in this presentation constitute forward-looking statements that are subject to
the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. Forward- looking
statements typically use words such as “believe,” “anticipate,” “should,” “intend,” “plan,” “will,” “expect,”
“estimate,” “project,” “positioned,” “strategy,” “seek,” “may,” “could” and similar expressions. These are
based on assumptions and assessments made by our management in light of experience and perception of
historical trends, current conditions, expected future developments and other factors that we believe to be
appropriate. These forward-looking statements are subject to a number of risks and uncertainties, including
without limitation: product demand; energy prices; weather; competition; credit market conditions; cash
flows; access to available and feasible financing; future stock repurchases; the impact of recessionary
conditions; consumer debt levels; changes in laws or regulations; war and the prospect of war, including
terrorist activity; inflation; the ability to hire, train and retain qualified employees; construction delays; the
compromising of confidentiality, availability or integrity of information, including cyber-attacks; historic growth
rate sustainability; downgrade of our credit ratings; damages to our reputation; challenges in international
markets; failure or interruption of our information technology systems; origin and raw material costs of
suppliers; impact of tariffs; anticipated impact of new accounting standards; and business interruptions.
Certain of these risks are discussed in more detail in the “Risk Factors” section contained in Item 1A under
Part 1 of this Annual Report on Form 10-K for the year ended August 31, 2019, and these Risk Factors
should be read carefully. Forward-looking statements are not guarantees of future performance and actual
results, developments and business decisions may differ from those contemplated by such forward-looking
statements, and events described above and in the “Risk Factors” could materially and adversely affect our
business. Forward-looking statements speak only as of the date made. Except as required by applicable
law, we undertake no obligation to update publicly any forward-looking statements, whether as a result of
new information, future events or otherwise. Actual results may materially differ from anticipated results.
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AutoZone was founded
on extraordinary service.

And our culture of putting
customers first is what sets us
apart from the competition.

It means treating each
customer as though they
are the only customer and
treating them the way
they'd like to be treated.



THE AUTOZONE PLEDGE

Est. 1986

AutoZoners always put customers first!
We know our parts and products.
Our stores look great!

We’ve got the best merchandise
at the right price.



OUR COMPANIES

RAutoZone

ALLDATA

autozone.com autozonep
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5,772 stores in the U.S.

* Includes all 50 states, District of
Columbia, Puerto Rico and
St. Thomas
4,893 U.S. stores (85%) also
have commercial sales programs
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604 stores in Mexico

35 stores in Brazil




Historical Net Sales & EBITDA
($ billions)

EBITDA

CAGR EBITDA

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019




15-Year Same Store Sales Growth History

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019




Total EPS $ Growth

10-year CAGR: 18.4%
5-year CAGR: 15.0%
3-year CAGR: 15.9%

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Fiscal year ending August

Cumulative
Share

Repurchases
since Fiscal 1998

Current
Outstanding
SHEES

$21.4B

146.9MM shares

24.0MM shares




16 weeks ended* 16 weeks ended
in millions (excluding EPS and percentages) 8/24/2019 8/25/2018 B/(W)
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10-year CAGR: 3.6%
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Customers who maintain, repair and ‘;,.’
enhance vehicles without the aid of [

-

experts or professionals
« Spending $59 billion per year
« 10-year CAGR of 3.6%"

AutoZone has a strong, established

market presence within the industry

* AZO has maintained #1 market
share rank for more than two
decades

2008 2010 2012 2014 2016 2018 §
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*2019 AutoCare Factbook
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INDUSTRY QUESTION:
Is DIY Dead?

These quotes were referenced in our 1991 (1st) annual report — yet the question remains.

“The remarkable development in the automobile industry, and the swift advances
in automobile construction within recent years, have produced unexpected and
unforeseen conditions, and one of the most striking phases in the situation is the
lack of men trained to manage and care for the high-powered cars.”

- Scientific American, 1908

“No more do-it-yourself...current models...defy even the most dedicated
do-it-yourself mechanics. Professional service has become a necessity.”

- U.S. News and World Report, 1968
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INDUSTRY QUESTION:
Hybrid & Electric Vehicles

New Hybrid & Electric Vehicle Sales & Share*
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s Hybrid Electric Vehicles (HEV) mmmm Electric Vehicles (EV) HEV + EV as % of Total New Vehicle Sales

* Hybrid and Electric vehicles represented approximately 3.2% of total new vehicle sales
in 2017, down from a high of 3.7% in 2013

*  We don'’t see hybrid and electric vehicles representing a material part of the vehicle
parc over the long-term unless there is government intervention or gas prices increase
significantly and remain at elevated levels for a prolonged period of time

*HEV and EV sales data from US department of Energy. Total Vehicles sold data from Federal Reserve of St. Louis
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"DO-IT-FOR-ME"
COMMERCIAL AUTO
AFTERMARKET

10-year CAGR: 3.7%

2008 2010 2012 2014 2016 2018

Customers who prefer to have

experts or professionals perform

maintenance and repairs for them

* Spending $76 billion per year .»\
an

* 10-year Industry CAGR of 3.7%"
« Highly fragmented industry
AutoZone continues to establish
itself within this market and is !
focused on growing this segment
Sales: ~$2.5 billion™

AZO market share: 3%™

N

*2019 AutoCare Factbook
“*AutoZone Domestic Commercial FY2019 .



GROWTH PRIORITIES

@ U.S. RETAIL (DIY)

@ U.S. COMMERCIAL (DIFM)

@ INTERNATIONAL



Our U.S. retail business (DIY)
e N continues to gain market
e =TT N Y share in our industry
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mll'}'f;‘.‘.”""' .. . B, . « Continuing to open ~150 stores yearl

= R AT - J100p yeary

' « Updated strategy to grow MegaHub
stores to 70-90

« With the benefit of recent tax reform,
investing in payroll and technology to
provide what our customers expect of
us: Wow! Customer Service

Ll

« Continually adding new, innovative parts
coverage — many in the Duralast brand
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Our U.S. commercial (DIFM)
business is growing more
than 2x faster than the
market

Gaining share with recent double-
digit YOY growth

Continuing to open programs across
the country

Enhancing products and services to
achieve first call status for targeted
customers

Focusing on availability —
expanding our hub network

Catering to both small
accounts and national players

Enhancing store
management engagement
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Investments in digital integration
are making it easier than ever to
do business with us.

21



AutoZone.com
for the DIY customer

* Ship to Home and Buy Online, Pick
Up in Store (BOPUS)

* New Free Next Day Delivery (NDD)

* Provides customers with
information and advice

« Broad product offerings
» Traffic driver to store

« Continual focus on improving
availability

« Enhancements to
mobile app

FOR THE PROFESSIONAL A
iE

/ My Vehicles ~ My Store ~

—o”g!\q_ztg—l” 2012 Nissan/Datsun 1592 N G'TOWN PKWY

and Mon | 80> Truck Rogue S 2WD CORDOVA, TN 38016
ore i | 2.50FI DOHC 4cyl {901) 756-5824

Jattory Soe Moro Examysies

Interior Exterior Truck & Tools & Flulds &
Accessories Accessories Towing Equipment Chemicals

SAVE ON THE
COMPLETE JOB

Starting at $9999
Duralast® Brakes and Rotors

L auyunw

[Eaguntn 10:00 PM today

Performance Repair H
Posiets” | Koy Decks

E 1> Need it Fast? Free NEXT DAY DELIVERY on Eligible ltems. On orders over $35%  Ses Detais

LogIn

MyZone™ »

AutoZone My Cart »
Rewards
Join or Register \1/$69.99

FREE NEXT DAY DELIVERY

Available on more than 100,000
parts!®

SEE DETAILS » z'of} QJ

SEE CURRENT SPECIALS
IN YOUR LOCAL CIRCULAR

VIEW CIRCULAR »
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AutoZonePro.com for the —— ot
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» Self-service options —

* Notifications capabilities & ——
preferences o
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ALLDATA — an industry leading suite of products
to help with every element of running a shop

ENGLISH (US)

Home

Products
ALLDATA Repair
ALLDATA Diagnostics
ALLDATA Mobie
ALLDATA Collision
ALLDATA Manage Online
ALLDATA Community
ALLDATA Tech-Assist
ALLDATA Training Garage

ALLDATAdiy.com

Support & Training
About Us

Safari

PRODUCTS

Today's repair and collision professionals need OEM information and the best tools available to successfully
run their businesses. ALLDATA offers a suite of products to help with every element of running a shop, from
information for quick and accurate vehicie repairs to training materials technicians can utilize to enhance their
skills to shop management tools.

FNR RFPAIR SHNPS FNR £NLLICINN SHNPS

e Over 80K customers

+ Extending Offerings

S

Repair
Diagnostics
Mobile
Collision
Manage Online

International
expansion
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* Keeping customers first in everything we ' * Currently comprises small percentage Strong company culture of Wow! Customer
do, maintaining customer service asour gy of domestic sales & only 3%* overall service — putting the customer first in all
key point of differentiation market share we do
» Improving and growing parts coverage . : .
P g g gp g Imngrneaased engagementeliEti » Experienced, deeply-tenured senior
gement .
- Deploying inventory more robustly and g leadership
effectively across our network « Continued focus on building best-in- , _
o . . ) class B2B sales Organization )/ Leveraglng teChnOIOgy at accelerat|ng rates
+ Training and investing in AutoZoners for
long-term retention » Focused on profitable growth  Consistent incentive compensation practices
’ aligned with shareholder interests — bonus
* Making sure our stores look great EBIT & ROIC; senior leadership long-term

incentives solely comprised of stock options

* Prudently paced international growth + Relentlessly focused on managing costs

*Based on AutoCare Association 2020 Factbook Commercial Industry estimated 2018 size of $76.1B
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